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THE Execution ARCHIVE 
AI Marketing Automation & Operations Specialist 

For roles that involve remote operations, AI-assisted execution, workflow support, documentation, 
CRM/backend systems, admin support, marketing coordination, and client-ready delivery. 

I put this document together because the role I’m aiming for is not just basic VA work. It sits closer 
to the kind of support growing teams actually need -- someone who can handle backend tasks, 
keep work organized, use AI carefully, document repeatable processes, and help marketing and 
operations work move without too many loose ends. 

Strongest lane I have is where AI tools, workflows, documentation, marketing support, and admin 
work meet. I’m not only showing finished work here, but I’m also showing how I handle rough 
inputs, turn them into clear next steps, check the details, document the process, and help work 
move from request to delivery successfully. 

 

Inside, you’ll see: 
➔​AI-assisted work, prompt systems, and human-checked output 
➔​GHL workflows, lead routing, nurture logic, and CRM/backend support 
➔​Loops, Zapier, and webhook-based campaign execution 
➔​Zapier, Loops, Slack, webhook, and Google Workspace automations 
➔​SOPs, QA checklists, workflow audits, and production notes 
➔​Website, landing page, content, and marketing operations support 
➔​Reporting, cleanup, tracking, and backend admin work  

Core platforms and tools shown across this doc: 
Canva; Loops, Zapier; GoHighLevel (GHL), WordPress; Google Sheets, Google 
Workspace, Monday, Slack; GHL API, Google Apps Script; ChatGPT, Claude, Gemini 

What this doc is meant to prove: 
• Use AI without trusting the output blindly • Support marketing work, CRM workflows, 
content, email, websites, admin ops • Turn rough inputs into clearer docs, workflows, 
and next steps • SEO-aware content judgment • Help founders, clients, and internal 
teams move faster without letting important details drop 

 
 
 

 
 

 

 Message Me – LinkedIn​ ​  Email Me Directly ​  Or Text/Call 

https://drive.google.com/open?id=10YGfa6A1j6iIW0h8a1fwqeLQ3HGB6s_F&usp=drive_fs
http://linkedin.com/in/paulsacedor/
mailto:paul@epitorial.com
https://wa.me/639284304694


Paul S
acedor ©

 2026

 

LLM Prompting & AI-Assisted Execution 
Custom prompt instruction 
I created my first-ever system to help answer Wayfair emails with more structure, more 
personalization, and less wasted back-and-forth. That early creation taught me to think about 
prompts less like one-off requests and more like working systems with rules, edge cases, tone 
control, product logic, and a clear job to do. Since then, I’ve kept refining prompt instructions and 
created custom GPTs for real execution work, from customer-facing responses to content drafting, 
workflow documentation, and AI-assisted production support. 

 

Tools: ChatGPT, Claude, Gemini, prompt systems, workflow 
documentation, AI-assisted writing 

Refined prompts through repeated testing, checking what made outputs clearer, more usable, and 
easier to move into real production. I’ve been actively refining prompts since 2023, and that habit 
now carries into research, workflow support, documentation, and AI-assisted execution work. 

Where it plugged in 
These prompt systems handled tone control, structure, product-specific logic, persuasion, fallback 
options, word-count limits, and first-contact resolution without letting the output turn stiff or 
generic. They also gave me a tighter way to produce drafts, documentation, and support copy with 
less cleanup afterward. What improved was not just speed. The bigger win was consistency, such 
as clearer outputs, fewer avoidable misses, stronger starting drafts, and a more repeatable system 
than opening a blank prompt and hoping the result came out usable. 

Why it mattered 
A lot of people say they use AI. Fewer people build prompts that are meant to hold up under live 
work conditions. It’s proof that I think about prompt systems the same way I think about workflows. 

 

  

 

https://docs.google.com/document/d/1fyW5AZ5O_NkGf2lZ5KWrQUYM6K9Jpm7w?rtpof=true&usp=drive_fs
https://drive.google.com/open?id=1y_jEv8D9NN16oMyS-2pN9x-nUxwunYPX&usp=drive_fs
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Catching what the draft missed 
Examples of where AI output needed correction, clarification, or a stronger human checking before 
it was usable. 

  

Sample A 
Gemini gave unsupported company details for the company Southern Lubes. Instead of copying it 
forward, I pushed back, checked the fit against the real business context, and treated the output 
like something to verify -- not something to trust blindly. 

Sample B 
Another version of the same judgment: AI-generated bookmarklet code broke because comments 
were flattened into the bookmark. I kept testing, identified the real failure point, and moved toward 
a working version instead of assuming the first answer was good enough. 

So what does this prove? I do not treat AI output as final just because it sounds right. I check 
where it is weak, unclear, unsupported, or broken, then clean it until it is usable. Please go to the 
folder to find more conversations. 
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Workflow Documentation, SOPs & QA 
 
 
 
 
Production Briefs 
Turned client requests into structured 
production briefs -- tracking missing 
assets, translating build requirements 
clearly, and keeping mobile-first details 
visible before execution started. 
 
 
 
 
 

 
 
 
 
 
 

Workflow Audit 
Reviewed client sub-accounts to find 
undocumented workflows, then used AI 
tools to help translate the logic into 
plain-English process notes the team 
could actually follow. 
 
 

 
 

 
 

 

SOPs & QA 
Written step-by-step SOPs and 
pre-launch QA checklists to catch 
formatting issues, verify automations, 
and make delivery more consistent 
before anything went live. 

 

 

https://drive.google.com/open?id=1WtWuvFehte9J3kTKmT9OZEYNz23fJSnk&usp=drive_fs
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Turning Intake Logic Into Clearer Systems 
 

 

Above: Inbound Call Tracking Workflow; Below: Contact Referral Form Workflow 

 

Tools: GoHighLevel workflows, CRM routing, internal notifications, SMS/email follow-up 

A supporting sample showing how I turn messy intake and follow-up logic into something clearer, 
easier to track, and easier to use. 

This workflow sample came from real lead-intake and referral handling work. The point was not 
just to build steps inside a platform, but to make the next action clearer after a lead came in so the 
team was not stuck sorting things manually. 

What these workflows handled 
●​ Source-based lead routing inside GHL 
●​ Contact updates tied to the right intake 

path 
●​ Opportunity creation and stage movement 
●​ Internal notifications for team visibility 

●​ Cleaner follow-up logic after intake 
●​ Less manual sorting after leads entered the 

system 
●​ More consistent handling across different entry 

points 
 

  
 

https://drive.google.com/open?id=1hJBe-rvA1IPBVWjcchKVTvzJDMa5fmgJ&usp=drive_fs
https://drive.google.com/open?id=1MNmAbJOPUt9KpcaZe3eL6Y5L-P44fZ0o&usp=drive_fs
https://drive.google.com/open?id=1w3pNLj_dbL6rX_YItWZbdjRAjiOEMV89&usp=drive_fs
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Backend Cleanup & Validation Support 
 

 

Tools: Google Sheets, Google Apps Script, GHL API, Chrome bookmarklet 

This one here shows a more backend side of my work. Instead of relying on manual checking inside 
multiple tools, I built a cleanup utility that helped process and verify QuickBooks-related entries 
against GHL data. The goal was to catch missing details faster, flag mismatches more clearly, and 
make cleanup work easier to track instead of leaving it buried inside a messy manual review process. 

What the System Did 
●​ Pulled and checked entry details against GHL records 
●​ Flagged missing or mismatched data that needed review 
●​ Helped separate confirmed entries from duplicates, inactive records, and unresolved items 
●​ Made the cleanup process easier to track inside Sheets instead of relying on scattered checks 

Why this Sample Matters 
This sample is here to show how I think through messy 
systems work -- not just writing or drafting, but validation, 
cleanup, and making review-heavy tasks easier to use. 

What Improved 
​ Reduced manual checking across audit work 
​ Made mismatches easier to spot and sort 
​ Gave the cleanup work a clearer review trail 
​ Turned a messy verification task into something more 
structured and repeatable 

 

 

 

https://docs.google.com/document/d/1oUsa4rzcKrj_p1g_VUVkQPZwgJFKytCGBMBujVNn8SY/edit?ouid=108492096919472201890&usp=docs_home&ths=true
https://docs.google.com/spreadsheets/d/1n-cb-D9SrYD6yUdm7xQy566vbAvVbU8kIWk2zgdPjzM/edit?gid=0#gid=0
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SEO Writing & Content Cleanup 
 
Selected before-and-after proof of SEO-focused publishing, stronger local search phrasing, cleaner 
problem framing, and more publish-ready service-business content. 
 
This page shows the content side of my digital marketing work -- taking rough drafts or softer starting 
points and turning them into clearer, more useful, more search-aware pages that are easier to publish 
and easier for the reader to act on. 
 
B&P Tires and Automotive Repair 

 

 
 
What changed most 
Generic seasonal opener → stronger local search phrase 
Soft intro → clearer authority and problem framing 
Basic draft → more useful, buyer-ready service content 
 
What I changed 
➢​Repositioned the article around a stronger local search phrase instead of a generic 

seasonal opener. 
➢​Expanded the piece into a more authoritative service-business post with stronger 

scan flow and more buyer-ready detail. 
➢​Added grounded references, practical examples, and cleaner structure so the final 

version felt less generic and more publish-ready. 
 

  

 

https://docs.google.com/document/d/17GNS1AVjHsSml_9T_8sbI9n8Ek2DbYwk/edit
https://thetirepatch.com/spring-car-maintenance-in-woodstock-ga/
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Brad Craven Construction & Roofing 

AI drafted the starting point. I rewrote, revised, fact-checked, structured, and finalized the article for 
publishing and conversion use. 
 
Shows local SEO-aware cleanup, stronger service-business positioning, and the ability to turn rough 
AI output into clearer, more useful, and more conversion-ready content. 
 

 

 
 
What changed most 
Seasonal opener → stronger local roofing intent 
General maintenance tone → clearer problem-prevention framing 
Basic draft → more buyer-ready North Georgia service content 
 
What I changed 
➢​Reframed the article around a stronger local roofing topic instead of a softer 

seasonal maintenance intro. 
➢​Tightened the article into a clearer North Georgia service piece with better flow, 

stronger problem framing, and more useful decision-making detail. 
➢​ Improved the CTA path so the final version worked more like real local-service 

content instead of a generic AI draft. 
 

  

 

https://docs.google.com/document/d/1L-JjDJ7LOb2OwxuGB5TNjGXxgXQzlbou?rtpof=true&usp=drive_fs
https://cravenconstructionroofing.com/post/spring-roof-inspection-north-georgia
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Loops Campaigns, Sequences & Launch QA 
 

 

Campaign setup example showing message structure, sender details, audience 
configuration, and launch-ready preparation. 

 
This is how I handle when email 
campaigns need to move from approved 
content into clean live execution. 

The work here covered one-off sends 
and ongoing lifecycle sequences inside 
Loops across promotional, educational, 
onboarding, and follow-up use cases. It 
also included the backend layer around 
those sends -- message setup, sender 
details, audience handling, sequencing, 
QA, and post-send review -- so 
campaigns were not just written, but 
actually prepared, checked, and launched 
properly. 

Reason for Including This 
Because it shows the support layer behind email and campaign operations. Not just copy, but the 
execution around setup, sequencing, QA, and keeping things organized from one step to the next. 
That lines up much more closely with a marketing ops role than a broad creative sample would. 

What improved 
​Made campaign execution easier to repeat and maintain 
​Reduced loose manual follow-up after trigger-based actions 
​Kept lifecycle work more organized across sends and sequences 

 

  

 

https://drive.google.com/open?id=12iVbjKuu0aMaTyQG9z4IgWMkMYyujs5V&usp=drive_fs
https://drive.google.com/open?id=1Xoj6rRGUMndsU7sdYSvE6HDEatlJqpq2&usp=drive_fs
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Canva Materials & Visual Support 
 
Selected visual assets used for social content, promotions, client communication, and day-to-day 
marketing support. 

These samples show the visual support side of my work -- creating and cleaning up graphics for 
promotions, social content, client communication, and day-to-day marketing use. 

  

a) Hero section graphic. Used to support a clearer homepage offer and a stronger first impression. 
b) Promotional banner. Created to make the brand feel more established, more credible, and easier to 
recognize at a glance. 

  
 
c) Informational IG graphic. Designed to package tax-date information in a format that felt cleaner, 
more readable, and more useful for clients. 
d) Event promo graphic. Made to present the event more clearly and make the invitation feel more 
polished and more visually clickable. 
e) Promotional banner. Built to support short-form promotion with a clearer message and stronger 
appointment-focused visual. 
 

 

 

https://drive.google.com/open?id=1IAwjTBCHh9KFo-s7cZY9psjuBNO_LN3w&usp=drive_fs
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Social Outreach, Booking & Content Support 
 
I can support the social side of a 
business beyond graphics alone -- 
handling content, outreach, replies, lead 
qualification, and booking follow-through 
across active accounts. 

ReDefine & ReDiscover 
Handled outreach across multiple social 
platforms, contacted potential clients 
directly, filtered leads, responded to 
engagement, and tracked follow-through 
through weekly reporting. This work 
supported visibility and response flow -- 
keeping outreach organized, making 
conversations easier to continue, and 
helping the founder see what was being 
done each week. 

We Whiten 
Supported multiple Instagram accounts tied to different locations, handled content and feed upkeep, 
sent outreach DMs, qualified leads, and moved conversations toward bookings. The work also 
included collecting contact details, confirming appointment information, replying to messages, and 
keeping follow-through active after the first response. Some outreach also included Spanish-language 
support when needed. 

❖​ Instagram account support 
One of multiple active 
location-based accounts I helped 
keep updated and engaged. 

❖​ DM outreach and lead handling 
Used to start conversations, 
qualify prospects, and move 
replies toward a clear next step. 

❖​ Appointment booking follow-through 
Moving a social conversation into 
confirmed booking details and 
contact collection. 
 

 

 

 

https://drive.google.com/open?id=1vb3dhqicKMWFnI1CQkz4YhBglLluNLrs&usp=drive_fs
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Website, Content & Deployment Support 
Landing-page section cleanup | AI-first copy to clearer offer framing 
These examples come from AgencySaaS. The starting visuals already had the right general offer, but 
parts of the page still felt flatter, more generic, or less disciplined than they needed to be. My job was 
to tweak the copy, improve the value framing, and make the sections feel more credible and easier to 
act on. 
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AgencySaaS.io revamp 
Landing-page cleanup | clearer offer framing, stronger flow, cleaner CTA path 

 

 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

      

     

    

 

https://app.leaddragon.io/v2/preview/94TA1IZrEuPpvsnXhP9I?notrack=true
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Landing Page Deployment Across Offers 

 

 

 

 

https://app.yuniquemedical.com/v2/preview/lH9gOPdqeQGrVIeRUIBZ?notrack=true
https://app.leaddragon.io/v2/preview/hsKUMn1qdLlDetueymQH?notrack=true
https://drive.google.com/open?id=1vWkzuLzUspG6Q3itxMDdtQuImo8ZHV9H&usp=drive_fs
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