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5+ years of experience in graphic design
Experienced in handling various projects
Skilled in both print and digital design

Worked with clients across
multiple industries

My Projects

* All designs shown here are original works made by me. These are * This portfolio was updated on April 28, 2026.
real projects, not fictional, and fully represent my own creations.
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Instagram post design.
E Commerce desgn
Youtube Thumbnail Design

Spotify Thumbnail Design

CLC LKA

Landing page

Digital Design Projects
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Podcast

HAPPEN TO PEPPLE LIKE ME

Tina Lohman Story

True Crime Podcast
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SEGARNYA N R Luxury Restaurant
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Designed Instagram posts
and stories for a luxury
restaurant, focused on
branding and premium

\

SOP BUNTUT | .
ASAM PEDAS visual presentation

Racikan tepat untuk rasa yang nikmat

Pilihan tepat untuk esep turun temurun 'F a
melepas dahaga usaa

Tools: Ps




Healthcare Social
Media Design

Desighed Instagram posts
and stories for a healthcare
clinic, focused on health
promotion, branding, and
awareness

Tools: Ps
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SAYUR-SAYURAN GORENG-GORENGAN

MAKANAN APA YANG
DIANJURKAN UNTUK PENDERITA
KOLESTEROL?

Ikan di kolom komentar

PADA PEREMPUAN INDONESIA

MAKANAN-MAKANAN

YANG MENYEBABKAN
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BIGGEST ATH OF JULY SALE

Nutritionist
Weight Loss
Campaign Design

Desighed Instagram posts
and stories for a healthcare
clinic, focused on health
promotion, branding, and
awareness

Tools: Ps
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esignhed Instagram posts for
a heritage cuisine
restaurant, focused on
branding and attracting
customers.

fine

o RN A

NASI CAMPUR BAKWAN GORENG

Tools: Ps




DAPUR FUSIA

SAHABAT SAAT MAKAN
KELUARGA ANDA

Plgkpdh untuk setiap momen makan
Bersama kelua ngdeh nikmat.
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MY PROJECTS
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DAPUR FUSIA

SEBLERAPA PEDAS
-hAMU?

Tabur banyak buat pedas nendang, tabur
sedikit buat pedas ringan.

DAPUR FUSIA

BEST
SELLER |

of the mounth<

KREMESAN | Menjadi favorit karena tanpa bahan pengawet dan bercita
e rasa tidak pedas, kremesan teri cocoE dinikmati seluruh
RASA TERI keluarga bahkan si kecil pun suka.

Food Product
Social Media Ads
Design

Desighed Instagram posts
for a food product
campaign, optimized for
Meta Ads to drive
engagement and
conversions.

Tools: Ps




Menswear Social
Media Design

Designed Instagram feed
posts and stories for a
menswear brand, focused
on branding and increasing
sales.
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B RENDRA SERIES

Dapatkan produk batlk terbaru darl ROB CLOTHING
degan perpaduan matif dan warna yang unik
dapatkan d] departemen store terdekat!
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Casual Wear
Social Media
Design

E E 4 L Designed Instagram feed
Al j posts and stories for a

. vy
‘ P vo m n casual wear brand,
o /0 ‘ Jh focusing on strengthening
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e engaging content

Tools: Ps
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Secure your energy future today!
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PLAYING FROM YOUR LIBRARY
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THIS DUESN'T

HAPPEN TO PEOPLE LIKE ME

.

Tina Lohman Story

True Crime Podcast
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i) ° & O GPT-40 Has Preferences?! What David Shapiro MISSED
< = in this bombshell Al Safety paper
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01:11:04

Spotify Podcast Cover Youtube Thumbnail
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“Hembusan Dari Fimur”

REVENGE THEATER X GARASI MIM

Youtube Thumbnail Youtube Thumbnail
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Crii Yesigns

ALJONA PETER  ANDREW ROBERT
YAKIMENKO  INOKA  DIVOFF  LASARDO
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v Posters
5 0 v Flyer
v Brochures
‘. v Banners
% . v/  Logos
| PRESS PLAY B> v Book Covers
INERTIA |

GALLAI WRITTEN BY JOZSEF GALLAI ROY MCCLURG DIRECTED & PRODUCED BY JOZSEF GALLAI

A FILM BY

DESMOND DENTON * McCLURG
ERIC GREG ABDURAGMAN  CHRISTINE SCOT JENNY
UYS KRIEK ADAMS TESCO COBPER UMBHAU

Prnt Design Projects
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VENTURA

SHRAENE)

VENTURA STUDIO

This logo was designed for Ventura Studio, a
creative agency focused on short film production,
public service campaigns, and commercial video
content. The visual concept combines the letters
‘V"and “A” as representations of the first and last
letters of “Ventura,” which are then arranged into a
diamond like form to convey a strong, precise, and
high-value impression, while also representing a
bold and premium visual quality.

Tools: m
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LOREM IPSUM
DOLOR SIT AMET

SOE PICTURE

LOREM IPSUM
DOLOR SIT
AMET

This logo was designed for Soe Pictures, a creative
business specializing in photography and
videography for weddings and special events. The
visual concept is built from a camera shutter form
that shapes the letter “S” as the initial of “Soe”,
creating a strong and recognizable identity.

Tools: m
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SERA

creative

SOERA CREATIVE

This logo was designed for Soera Creative, a
home-based business specializing in creative
design services such as banner design, website
design, and social media content. The visual
Identity adopts a clean and modern typographic
approach, with the letter “O" uniquely styled as a
sun-inspired element symbolizing creativity,
growth, and new ideas. This element represents
the brand’s role in bringing energy and inspiration
to every design project.

Tools: m




HOME PROJECTS CORE SKILLS ABOUT ME

B 3
N\

MY PROJECTS & /-
-

; L O .
J i .
i 'o 7 4 i
; ) o r
. " - . . 1
| - - 4
[ L : - . L
— | | \‘ L Y e i .
4 d & [ - gy
a . .
. i
L ,
L g
™ ’ aw :
- i
\“\ P _ae ™ ‘
. g™
- & ql“‘ ..... -
3 y N
. E .
N, -
™

.....

CONTRUCTION COMPANY

DIBCON CONTRUCTION COMPANY

This logo was designed for Dibbcon, a construction
company. The visual identity features bold and
solid typography to convey strength, stability, and
reliability. The circular element above the letter “I”
Is inspired by a grapple attachment from heavy
equipment, symbolizing strength, control, and
hands-on execution in the field. This detail
reinforces the company'’s capability to handle
demanding construction projects with precision
and efficiency.

Tools: m




SYARAT & KETENTUAN
Khusus dine in

Minimal pembelian Rp 250.000,-
Tidak bisa digabungkan dengan promo lainnya
Berlaku di Outlet Fusia Kendangsari dan Fusia Dr. Soetomo

Special Price Gurame Goreng
Flyer Design (A4 Print)

An A4 print-ready promotional flyer designed to boost sales of fried
gourami with a special price offer. The design features appetizing
visuals, warm color tones, and bold typography to capture attention
and ensure clear readability in print.

Tools: a Ps
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~ Waktu terbatas. Jangan lewatkan promo spesial beli 2 gratis
1 untuk setiap pembelian kremesan dapur fusia.
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Buy 2 Get 1 Free Kremesan Promo Flyer
Design (A4 Print)

An promotional flyer designed to highlight a “Buy 2 Get 1 Free” offer for
Kremesan products. Featuring a clean layout, elegant color tones, and
clear product presentation to enhance visual appeal and ensure
readability for print.

Tools: a Ps
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Dapatkan diskon sebesar 50% untuk menu terbaru (Nasi
Campur Bakwan Goreng) dari layung senja.

50% Discount New Menu Campaign
Flyer Design (A4 Print)

An A4 print-ready promotional flyer designed to introduce a new
menu with a 50% discount offer. The design combines bold
typography, vibrant color contrast, and appetizing food visuals to
capture attention and clearly communicate the promotion.

Tools: a Ps
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= Menu Print Design
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e :--:_ —E— : =2 . This menu was designed for Lala’s Kitchen, a
S S L | - modern Indian fine dining restaurant in South
......... : S Wharf, near the Yarra River in Melbourne. It features
S o E a dark color palette with gold and warm orange

' mm accents to create an elegant, premium feel.
s An elephant illustration is included as a symbol of

Indian culture, representing wisdom and prosperity,
while a subtle riverside visual at the bottom
connects the design to its Melbourne setting.
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G ! 5,
Lala’s Kitchen
Ww L
\s
Modern & Classic Indian Dining South Wharf, Melbourne TOOI'S: a PS
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600-1,000 Hybrid Bluegill, - FKIVE LI
Regular Bluegill, or Redear - EROR*

100-200 Largemouth Bass -
100-200 Channel Catfish
20-30 Ib Fathead Minnows

PRICE LIST
FOR:

HYBRID BLUEGILL
REGULAR BLUEGILL
REDEAR SUNFISH
LARGEMOUTH BASS
HYBRID STRIPED BASS
FATHEAD MINNOWS
COLDEN SHINERS
TRIPLOID GRASS CARP
CHANNEL CATFISH
BLACK CRAPPIE
TILAPIA
KOI

ABOUT ME

Andry’s Fish Farm
Trifold Brochure Design

This trifold brochure was designed for Andry’s Fish Farm,
a freshwater fish farm specializing in pond stocking. The
layout is structured to clearly present the 2025 price list,
stocking rates, and essential contact information in an
easy-to-read format.

The design uses a blue and green color palette to reflect
water, nature, and freshness, aligning with the brand
identity. Supporting visuals such as fish imagery and
simple map elements are included to enhance clarity
and create a friendly yet professional look, balancing
iInformative content with an approachable visual style.

SR | | ps
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MEN BUILD MEN
Bifold Brochure Design

92 WK TEACHING CURICULLUM

Cautions and warnings

€p Beware of false prophets: Be discerning and recognize those who may mislead others with false
€ teachings.
@ Beware of leaven [doctrine] of the Pharisees and Sadducees: Avoid hypocrisy and legalism.
@ Be alert and reliant on God's strength to overcome temptation.
0o not cast pearls before swine: Use discretion and avoid sharing sacred things with those who may
devalue or disrespect them.

Living as a Disciple

This A4 bifold brochure is designed to invite young
Christian men to grow in faith, character, and skills.
The cover visual features men from various
professions as a symbol of potential, with a church
INn the background to reinforce the spiritual
foundation.

@ Be merciful: Show compassion to others, just as God is merciful. Act with kindness and compassion

‘D towards others. Luke 6:36

@ Care for those in distress: Help the hungry, thirsty, strangers, naked, sick, and imprisoned.

@ Recognize your own imperfections and ovoid judging others harshly. Matthew /7:1-2, Luke 6:3/. Focus
on examining your own faults before criticizing others. He taught against judging others, stating that
the standard by which you judge will be applied te you [Matthew 7:1-2).

@) Seek God's kingdom first: Make God and his righteousness your highest priority. Prioritize God's reign
and right way of living above all else. Found in Matthew 6:33.

@) Abide in JESUS: John 15:4, John 6:35, 40, 47 John 14:27

@) Follow JESUS: Matthew 4:19, Luke 5:28

Forgiveness [Jesus Taught about the importance of both receiving and giving forgiveness)

Forgive others: Matthew 6:12, 14, Mark 11:25-26, Luke 6:37
@D JESUS emphasized that forgiveness is linked to forgiving others (Matthew 6:14-15]
@ forgiveness should be extended limitlessly to those who repent [Luke 17:3-4; Matthew 18:21-22).
D forgiveness is also illustrated as the cancellation of debt [Matthew 18:21-35).

Humility and Service

e Y T A monochromatic color palette dominated by gray
/ = sloled thal umiity ieg slo eimng nonarea [LUKE 14:11; atthew 23:12
% true greatness is found in serving others [Matthew 20:26-28). tOﬂeS (#333333) Creates a maSCUllhe, mOdel’h, ahd

The Bible also states that God opposes the proud but shows favor to the humble [James 4:6; 1
I”EN BUILD solid look, while keeping the focus on the message

Peter 5:5).
of growth and unity.

Warning against self-righteousness and judagment

@) Jesus warned against hypacrisy, particularly the hypocrisy of the Pharisees (Luke 12:1].

Money (Jesus taught about using meney and possessions responsibly.

@) JESUS advised storing up treasures in Heaven rather than on Earth (Matthew 6:19-21]
@3 JESUS stated that it is impossible to serve both God and money [Matthew 6:24).

- Obey God - Love Other - Godly Man -
REGISTER NOW! Tools: Ps

Ep%E @ 170-231-1238 teaching them to obey everything | have commanded you. And surely | am with
Eard @ www.mensuiiomen.con you always, to the very end of the age.

(=)%=23 ) 150010 MILL ROAD, CARTERSVILLE, €O Matthew 28:18-20
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ALJONA PETER  ANDREW  ROBERT o S
YAKIMENKO ~ INOKA  DIVOFF  LASARDO FANTASTIC! FILMS

 PRESS PLAY D> |

SREE

MCCLURG PRODUCTIONS PRESENTS A JOZSEF GALLAI PICTURE THE FINAL FRAME STARRING ALJONA YAKIMENKO PETER INOKA
ROBERT LASARDO AND ANDREW DIVOFF EXECUTIVE PRODUCED BY ROY MCCLURG PRODUCERS BEATA BOLDOG GERGO ELEKES
A FILM BY BARRY VONK CO-PRODUCERS SCOTT CASSIN MARVIN MADDICKS JR. JOSEPH RICHMOND EDITED BY GERGO ELEKES JOZSEF
GALLAI WRITTEN BY JOZSEF GALLAI ROY MCCLURG DIRECTED & PRODUCED BY JOZSEF GALLAI
DESMOND DENTON

ERIC GREG ABDURAGMAN CHRISTINE ScoT JENNY GM(CLURG
uYs KRIEK ADAMS TESCO COBPER UMBHAU




TRADEMARK THIS NOW

Trademark This Kow i= sn Informational and
educhtional boock which #@me O BCL Af &
COMmpPaRs guiding entreprendurs on the right
path o take to protect theTir brand and profit
{fream their creative (deas.

WHAT DID THEY SAY?

ANDNYMOLUS

Thiz otk hat been vedy helplul for me In developing
tho Grand | worked $o hard (8- hulld- Especially in
lociay’s  ®ra, Whare plagiarism  practices ‘sre w
pievakent

ANOMNYMOUS
Far 5 beglinner looxing (o actabilsh & brand, | Beljaye
this book Is the firse dooy | must step thiough. With its

aasily understandable deflvery, this book 1% essential
far me
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TIGORA DAVIS. ESQ.

The Creoator's Law Firrm
fedinaier

Artorngy Davis Tounded
The Creator's Law Elrm
6 empowar profect
and advance creatives,
CEQs, and Foundars . in
their legacy-driven call
1o entreprenaurship. The
Creaior's Law Firm also
rivvalutioniiec e T
culture Tor womon by
creating -8 global modal
ftor work-life blend and
team Building Her
Smarts Protection Team
of savyy attofneys and
sdvocales are the
pramear choicn far
trademarks; g@ndral
counsel, contracts,
business formation and
strategy
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TICORA DAVIS, ESQ.
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TRADEMARK
THIS NOW .

And Than Monetize Your Brand's Most
Powerful Asset

TICORA DAVIS, ESQ.

Trademark This now Book
Cover Design

A professional book cover design
created to represent brand protection
and legal identity. The design features
bold typography, a modern color
palette, and symbolic visuals to
communicate trust, authority, and
brand value.
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HUNTING FIELD MANOR | FEES=P NG SIN | B| A 7
(Fantasy Novel Book ()% <9 UL Z [ ¥ 4
Cover) Design I\ I 1 Z | \ HUNTING FIELD

HUNTING FIELD MANOR

A full-wrap book cover design created

€ighteen strangers wake up on an island. Shackled.

I I I g Y / Disoriented. Ready to be hunted.
for a fantasy novel, fez?tu ring intricate ) \Weo  they donhnon how they gt here, They dontnow 8\
ornamental frames, cinematic lighting, & V7 sumndid E}J‘ngfffiﬁgiiﬁ-ﬁ Wb
. . . R / an endless, rocky shoreline, their only chance at

and a mysterious visual narrative. The IR Erecdoimaits somewhetl I

. . A = heartof a d‘cadly maze. Perched on 'Fhe' cliffs _abovc_, a
design emphasizes atmosphere, depth, r JQ\ S""““’kl‘?h?iﬁﬁlﬁiﬁlﬁiﬂ‘iﬁ%},ﬁa‘t‘“g‘
and storytelling to capture the essence N betsy Blake has spent hr i believing she e th past
of the genre and attract readers. el e e,

run. To survive, she must face the truth-and those
who want her dead.

They were chosen for a reason. |
And the only way to find out why is to stay alive.
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ADOBE PHOTOSHOP —————————————— 380% DIGITAL DESIGN EEEEE—————— - [ 1L
ADOBE LIGHTROOM  =—————————  80% PHOTO RETOUCHING =————————— 80%
AFFINITY — 75% PRINT DESIGN S — 75%
ADOBE INDESIGN . 65% LAY OUT —_— 75%
ADOBE ILUSTRATOR = = 60% WEBSITE DESIGN e 70%

FIGMA S 50% LOGO DESIGN —— 60%
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Hi, I'm Ridi Suwandi. As a Graphic Designer with MY EXPERIENCES
over 6 years of experience, | am well-versed in
handling diverse visual needs across various
Industries. My background in both corporate and
freelance environments has shaped me into a
professional who deeply values attention to detail
and punctuality.

®@ 2019-2026
- Graphic designer (freelancer)

® 2024-2025

- Multi Citra Busana (fulltimer)
- Ragam Gaya Busana (fulltimer)

- Klinik Nikita Farla (Partimer)

LANGUAGE

Bahasa Indonesia (Native Speaker)
English (Intermediate)
Bahasa Javanese (Native Speaker)

@ 2022 - 2024
- Lecari.co.id (fulltimer)

Contact Me




