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Skill Set

Digital Marketing

Hi, I’m Jas! Your virtual partner in customer success, marketing, and operations.

How | support your business?
| help business owners and start-ups stay

organized, supported, and consistent, without

the overwhelm. From customer success and Customer Success (CS)

marketing to admin and systems, | work as an | keep your customers supported, happy, and
extension of your team so things run coming back.

smoothly behind the scenes. Digital Marketing

| handle content, email, and social media to
keep your brand visible.

Admin Support

| organize systems, workflows, and day-to-

Let’s work together! day operations.
General VA Support

Busy work? Done. You grow.

Reliable. Easy to work with. Results-focused.

é )
Q A few things about me.. X

| cook to unwind, travel when |
can, and swim to reset.

| watch shows and listen to
podcasts on 2x speed—efficiency is

my thing.

| turn chaos into clean, working
systems.

Bottlenecks? I love finding and
fixing them.
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Bachelor of Science in Hospitality Management

Master of Science in International Tourism and

problem-solving, and creative engagement
strategies. | excel at leading teams,
improving processes, and driving customer
satisfaction and retention.

Polytechnic University of the Philippines
(Ongoing)
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SkidlIdes

e Customer Success — Driving customer

engagement, retention, and post-sale support

with timely solutions.

o Operations Leadership — Streamlining processes,
improving efficiency, and guiding teams to

perform at their best.

* Project Management — Creating marketing

strategies, project decks, training materials, and KeY Com PetenC|eS

leading cross-functional teams.

e Data Analytics — Using customer and

performance data to improve service delivery and

product performance.

o Sales & Marketing - Managing accounts, lead
generation, social media, and digital campaigns.

System Proficiencies

Marketing & Content Creation
e GHL, Mailchimp, ConvertKit, Kajabi, Metricool, Squadcast,
Descript, Restream, Manychat, Canva, Wixsite
e Google Analytics, Organic Search Tracking
e Meta, Marketplace, Shopee, Lazadaq, Yelp, Social Media
platforms
Customer Success & Support
e Salesforce, Zendesk, Freshworks
e Intercom, Go High-Level, Gong
e POS Systems, Postman, Posfire Firebase
Project Management & Collaboration
e Monday.com, ClickUp, Notion, Asanaq, Trello
e Basecamp, Jira
e Slack, Zoom, Google Meet, Discord
General Operations & Productivity
e Microsoft Office Suite, Google Workspace
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Marketing VA - Real Estate
Photography

Social Media Manager VA | Jan 2026 - Present

e Created, scheduled, and posted content for two real
estate businesses.

e Edited and optimized photography posts and short
videos for engagement.

e Supported social media operations and basic admin
tasks.

Foundation Partner — Travel &
Wellness

Operations & Marketing Strategist | Aug - Nov 2025

e Built brand presence and growth strategies for a
travel startup.

e Ran blog posts, email campaigns, and social
media to drive engagement.

e Designed visuals, marketing assets, and lead
magnets to generate revenue.

e Created and optimized sales funnels for
conversions and retention.

e Managed website content for seamless UX and
consistent branding.

e Oversaw daily operations, aligning marketing,
design, and outreach.

Social Media Manager - Real Estate

Media Support | Nov 2024 - July 2025

e Managed content creation and scheduling across
YouTube, Facebook, Instagram, TikTok, LinkedIn, and
Twitter.

e Podcast Management: Oversaw podcast operations,
ensuring timely uploads, strategic scheduling, and
promotional activities across relevant platforms.

e Developed strategies to enhance audience
engagement and build brand visibility on multiple
platforms.

Email Marketing Manager - Real
Estate

Marketing Lead VA | Sep 2024 - July 2025

e Created landing pages and workflows to drive
registrations and streamline attendee
management.

e Designed email campaigns and lead generation
strategies to maximize event attendance.

e Produced visuals, templates, and content to ensure
consistent branding and messaging.

Events & Email Marketing
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Bright, balanced kitchen photos highlight space and function.

Lighting and angles influence perceived quality.
Your listing deserves more.
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Living spaces shape how a home is experienced.
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have time for real estate—until
they see what's possible with just
one smart property.

MAGNOLIA

New Family-Friendly Property in Pearland, TX
Ideal for Families Seeking Comfort Near
Houston Medical Facilities

Hey < <First Name>>,

/ \
JOINMY
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MASTERCLASS

PICK ONE OF THREE DAYS
APR 2UTH APR 25TH APR 2BTH
AT 7:0BPM EST AT B:00PM EST AT 12:00PM EST

Don’t Miss Out!
Your 5% Discount Code Expires Soon! T

Hey <<First Name> >,

This is a friendly reminder that your exclusive 5% discount code,
THANKFULTRAVELS, is still available, but not for long!

You have until N ber 30 to take ad of this special
offer; With so many beautiful properties to choose from, now Is the
perfect time to book your next getaway!

DON'T MISS 0UT!
YOUR 5% DISCOUNT
CODEEXPIRES

L L R e B L) e
Book Now & Savel
50me o

our tap properties that are perfect for your nex

Why this property is perfect for families:

Eco-friendly upgrades can attract
today's conscious travelers.

1 M STANDARD OPERATING PROCEDURE {SOR): REAL HOSTS HEAL
. conSUItlng serVIces Reql GUEST VETTING FOR RESULTS. {(OU'
FRAUD PREVENTION AND COULD BE NEXT! |
E Stq te PROPERTY PROTECTION / #N A VR TG | . ATTRACT ECO-CONSCIOUS

Marketing VA | Sep 2024 - July 2025

PROCEDURE

Murse Net AED | netdbes@nnaed.com

o Coordinated |iV€ Online eventS Clnd | PRE-BOOKING COMMUNICATION

1 s

masterclasses, handling setup,
promotion, and post-event follow-up.

e Implemented lead generation
strategies and email workflows to
attract and register attendees.

e Designed landing pages and marketing
assets for campaigns.

e Ensured smooth event execution and
audience engagement.

Events Marketing Strategist -
Real Estate

Email Marketing & Events | Jan 2025

e Managed online masterclasses and live
events from pre-event to post-event.

e Created lead generation funnels, landing
pages, and workflows for attendee
management.

e Developed email campaigns, visuals, and
content for consistent brand messaging.

e Optimized attendee experience and
campaign performance.

Business Developer - Publishing &
Marketing

Marketing Strategist | Mar 2024 - Oct 2024

e Managed client relationships, ensuring satisfaction
and project delivery.

e Developed marketing strategies and KPI reports to
monitor performance.

e Coordinating with internal teams for successful
execution of marketing initiatives.

Nurse Met's AED

TRAVELERS!

'H ‘U’! i

Book a Call 1o Go Green with Your STR

aooo

1150 Mw 72nd Ave Tower 1 5ta 455 #16568, Miami , FL 33126
Unubseribe - Proferonces

. Boost Efficiency
with Take Back Your
Life Ai GPT
Workshop!

" 90 IMinute Business Systems
Workshop

4 SECURE YOUR SPOT =
ONLY 20 SEATS AVAILABLE

‘What You'll Learn:
[ Your Al Command Center - Build your personal Al warkforce
tasks while you focus vy

When: Janeary 30, 2025 al 7PM EST
Where: Online via Google Meat

Barb

90-Minute Ai il
GPT Building
WOI'kShOp FREE! Take Back Your Life

Al GPT Workshop

FOUNDING MEMBERS EXCLUSIVE OFFER |

Join the Automate and
Elevate Mastermind!

Subscription Option:
Monthly Subscription: Yearly Subscription:
Cost: $47.00 USD / month Cost: S470.00 USD [ yvear (Save S941)
SigoUp Now Sign Up Now

For more details, contact us o visit our website. We're excited to welcome you aboard!

)} SPIRIT MEDIA
ara Hemphill - Event Campaign

Created by: Jasmin Rebutar | August 24, 2024

Social Media, Email, SMS and Blog post Marketing for “Brunch with Barbara-for Women Only™

Date of Event:

Event Details:

Thursday, Oclober 10, 2024 (10:30 AM - 3:30 PM) (EDT)

Brunch with Barbara on October 10
o 10:30 am - 3:30 pm al La Maison \iolette, home/office of Barbara
Hemphill 467 Lake Eva Marie Drive, Raleigh, NC 27803

E ant progran
10:30 - 11 30 Brunch
®  11:30 - 12:30 Tour Barbara's “Productive Environment Homa/Dffice™ -
“tha good, bad and ugly!”
»  12:30 - 2:30 Presentalion/Discussion about Barbara's upcoming book:
Unclutter: Filling the Empiiness Only Ged Can Fal
= 2030 - 330 Q&AMNetworking

S)SPIRIT MEDIA

iSpeaking Engagement Marketing

Timeline:

April 1st & 3rd

Plan

Week

1. RESEARCH AND ANALYSIS

« Target Au

dience

a Church & Christians Leaders + Followers

o Pastors, Leaders, Ministers

o Bible
o Non-

study leaders
Christians that want to know more about God

$}SPIRIT MEDIA

Created By: Jas | Date: May 2, 2024

COORDINATION PROCESS

For new Goodwill Media

Services (GMS) projects requiring Spirit Media's support,

we have a structured process to ensure clarity, efficiency, and successful outcomes.
This process is designed to seamlessly transition from client inquiry to project

execution.

OBJECTIVES:

The objectives of our process for coordinating new projects from Goodwill Media
Services (GMS) to Spirit Media are:



https://doctornurseva.com/aigpt
https://buy.stripe.com/8wM9DU9qE6nw8wwaEF
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Customer Support Guidelines T e

= B el SR e 0, B & e S Ry
S Croated by 4 Jasmin Rebutar

Department Lead - Al Saa$S — - ot | B
Customer Success & Ops | July 2023 - Present
e Head of daily operations, improving internal "+ Onboarding Overview
protocols and assisting the CTO with product 8 o
development. B
5 5 emplate Guides
e Led the Customer Success team in nurturing et e PoyProces b 27,202
B2B and B2C relationships, setting KPIs, and Our Standard Operating Procedure (SOP)
: : » . CS Team Space General Reminders
reporting on weekly metrics. e
e Developed social media content, including » . ntercom Chats <> Low-Score Ratings
videos and graphics, to enhance brand TRt
engogement » ™ Receiving Influencers’ collaboration/partnerships offer

# CS Process & Protocols
* Feature requests

* The customer fargot to add his caupon and already paid.

Change tsk 1emiate groud
TaskTermgristeOroups #FES04. Mathapace created Tematates |AL]

Client Experience | Ed-Tech SaaS

Social Media Manager | Media Support
Jan - Dec 2025

e Customer Support Specialist: Delivered top-tier
support via chat and email, resolving technical
issues and guiding users through platform features
for a seamless experience.

e Technical Support & Product Collaboration:
Partnered with developers to troubleshoot bugs,
relay customer feedback, and enhance platform
functionality based on user insights. T —

 Billing & Invoicing: Managed client and school
invoicing, ensuring accuracy, timely payments, and
seamless resolution of billing inquiries.

*® y L |
Technical Requirements Getting Started with Using Mathspace inyour
Mk sive you hiaverthe your Mathspace class

Infrastrsciure to support Personal or Classes Exalome how yau san monitor,

Hathspace. Account infarm, ssees and callaborats

wing Mathspess.
This catagory provides quick
rosourors and guides fa halp yau

CUSTOMER RESET MEETING

i need to re-establish relationship + El new support/req process awareness = Proactive re-work

Account Manager - Real Estate SaasS

Customer Success | Feb - Nov 2023

e Managed over 50 accounts, acting as the primary
point of contact for customer issues, change
requests, and feature training.

e Implemented customer reconnection strategies to .
improve customer health and software adoption l] “_
within Property Management Companies. <t :

e Conducted product training and digital e
onboarding for clients. [ i iR ke i
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Head of Customer Success - @) UTAK POS
Fin-Tech Saa$s

Onboarding &
After Sales Dept Head, Ops
May 2021 - Mar 2023 2'2'” Playbook

e Led the Customer Success department,
ensuring client satisfaction through effective
occoun.t management and customer retention AFTER-SALES
strategies.

e Developed new hire orientation processes,
created internal and external training materials,
and produced end-of-month reporting g Rt Hodmm
presentations.

e Resolved customer concerns with timely and

efficient communication, focusing on real-time AFTER-SALES
assistance. UPDATE

Training Deck



https://www.canva.com/design/DAFcFSeG-qA/-umJ2FLiUDoOPCLoXeXymg/edit?utm_content=DAFcFSeG-qA&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
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Q Reels / Short Form Videos X

sReel 1 - Creative content showcasing engagement
&

strategy

Reel 2 - Social media storytelling for brand visibility
Reel 3 — Audience-focused content with
engagement hooks

Reel 4 - Branded marketing content with clear
messaging

Reel 5 - Promotional video for campaign awareness
Reel 6 — Visual storytelling for digital engagement

[ )
Q cCarousel [ Muti-image Post X

;{Barousel 1 — Educational and engaging content
Carousel 2 - Brand-focused content with

storytelling

Carousel 3 — Step-by-step guides for audience
engagement

Carousel 4 - Informative posts with visual

appeal
Carousel 5 - Social media campaigns with

creative design
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Would like to take the time to shout out Jasmin. She is ahead of our hospitality team in Miami @channel Hope everybody is having a great Saturday... here are
Florida! Our properties literally would not run with out all of your help and support! Thank you two celebrations | have to share:

11 ! 1 1 400 >
for what you do!!! Let's continue to grow together ! W% £ ¢4 First, happy two year workiversary to @JaSl1 s (¥ Jas was our

OF Yo nd 2 others 1 comment second full-time hire and even helped refer  :to the team
later on! From the moment we first started working with her
through a 3rd party, we knew we wanted her full-time. After

Today ~ . z
4 many talks with the 3rd party and Jas, we made it happen and
L we're so glad we did.
= enmy 256 B
r. So thankful for @Jas Rebutar ++++ for jumping in and handling a premium account Thanks so much, Jas, for your dedication and consistency. It
Fotars Hiat felf peglecte ; Lo S S [ YR means a lot to our customers and without your hard work, we
of ours that felt negiected and owning the process. What a team player! . :
wouldn't have the amazing brand that our users trust so much
W P: O g today. - .
atta  atta -+
1 reply Today at£:55 PM @ ﬂ C/
P ot G0 i

Alfred F Good morning Jas, this is our last day working together.. just want to say thank you for being part of the Photobook family. You are so cooperative and fast learner. nakakaadopt ka sa mga
changes/updates natin kahit madami work issues. wala naman naging major problem sayo and these are some of the r'eaE.::rrbn-'h'-,f im so proud of you. alam ko sa next journey mo, kayang kaya mo yan. Good
luck and see you around. b LA

7:05 Pv JhoSa very good Hasmin!!! You've been a very good employee and family to us.. you deserve it.. hindi na kita tatawagan at magiging emosyonal lang ako e

. Traci f
L Feedback on our Support team from a recent new ¥ HiJas o bk i

Teams client! @Jas & (edited)

Just FYI ' gave us an expected bonus last These captions are very good. Thank you
O ... night. It's because we've done a good job as a team,

and has a lot to do with your contributions. So thank
you. A Please consider these as Approved

Good moming Jas,
Thank you so much for the quick resolution. Your entire team has baen wonderful to work with!

Have a great day, Question- are you happy working nights long term?

The reason is that | was thinking you could be the For next steps, Flﬂ'ﬂ o hold on posting for now.
account manager for all our clients and interface on

behalf of the team in PH. Right now I'm the only one

@' doing that and it's a bottleneck for PAIR's growth. Great work.

Jas was guick guick response and
- i as B jution, sery much
‘ Fantastic service, thank understanding, respectl ﬂl dee R R R e
= Amazing Jas B Vil : and profestional. She appreciated!
Pt Jas R e Bl
ﬂ helped me understand how .
this company is willing to Jas R great job
= Amazing ﬂ Jas R help and work with,.

-ﬂ Jas R Great service!

she was very nice and
super responsiva, friendly, a Ja : 2

he .':\.
& Amazing Jas R and empathetic - | il ﬂl deeR AR GBI CE

appreciated the support! :
7 Very professional and

=] ¢ by issue was resolved.
L efficisnt! -ﬂ el Tl:lan-c vou
JAS was the best customer a Jas R veent E'ET;E_ and beyond 1o The sarvice was gam Elipg
g - A ey i resolve my issus .
Jas R SUPDOTL pErsOn twe gyvel : dnd sC gQuick. Very
talked to with diy compan'y i impressed with the
Great product and customer Jas R i
- m W i 1 !
B I sisruica, Falraady kindness and willingness to
F Customer sarvice was e recommend you to savaral help. Excellent job, Jas
Jas R aialla friends and co workers Thank you

Jas was very patient and

. FhEnkes s TTELIC r ST 0 - [ . = e
ﬂ Jas R thanks so much for you Jas R competent. | thank her very Jas H Kind and afficient
help much.
E ik T an inEasant & ..n always great service from
; ; = L= L ] =l 1 e |
Jas R Excellent commumnication A i _ B Jdas
2 Jas R purchase experience mLuch et

more pleasant. She saved

Eky ang|
Thank you so much. Once | e day

& ..p divetad § froassis 4 Dutstanding customer
as | adjusted the photos turne .
I - - service, Quick abd effective
out great, Jas was very helpful in a Jas K
- \ response from Jas. Much
wrorking through my :
= (=
; o P ,ﬂ las R prablem with me and appreciated A,
a -\.I-HE F'I a0 MerpTul amd =Emc I |-|:_.|:|i-|; 'HE-' =t un with
':FI:"J-"H_: the rogd bitock | was . 2
Jas was guick 1o respond to

stuck on. Thank you _

Understanding and my email and Quick to

albent resciution, Thank . . . f address my reguest.
excellent resciution. Than Ainaing; Kind, aneegetic ﬂ Jas B q .
a Jas B you! With customer service customer service. Many Exceflent customer service

Il this. | have no a Jas B times this is more important agmd an excellent product.

resarvation recommending than the product, it couldn't be happier. Than..

bo other people Wwelcomes me to come

' i i back,

: : .ﬂ Jas R Happy with quick response
Jas R =he was helpiul | felt being lstened. Jas ’ time and ultimate resclution
wias quick to support, which

Great support! Jas was very

=

helpful and guickly. Thank
a Jas K you for the excellent
zervice and clear guidelines
really appreciate it!

she answered the guestions p in turn brought the feeling c1 YR e b, el At

Jas R Jas R
| meeded answered that the team was a
regsonable and could be

trusted, even if the outco...

Jas R she was communicative
and understanding

e &

. ™ 3 B
Jdas was very patient and yas R Sho.gres In todays world, when often people are
ﬂ Jas R competant | thank her vany . ] nit responding or standing behind the
AT ﬂ Jas R Escaldnt cletermar sanaite Jas B Graat! It solved my problem ﬂ Jas R product or service, it was extermely
refreshing how prompt the response to
myy inguiry was and how the solution was
The service was amazing Quck to respond and d Jas R Jas was very helpfull VR SRR,
and so quick. Very patient with various in todays world, when often
a Jas R imprassad with the a i auesticnsfissuss | had with Beiple S HIE FEaponiig
=2 M S 35 M= - ] vt By X !
kindness and willingness to TN getting password reset and - Jas was quick to respond, ﬂ an it or standing behind the
help. Excellent job, Jas looged back on {as turns Jas R sodved the problem right product or service, it was
’ R iy TR extermely refreshing how
Thank you out | had two accounts) away. Thank you Jas! / e
: prompt the response o m..
[
ﬂ HasR Fantastic customer sarvice: Jas was guick, guick response and Wery kind and
understanding, respectul ﬂ Jas R sodution, very much understanding. Great
4 T —fFeecrnngl S T P . e =i T
a fag B Response was prompt and a Jas R and professional. She appraciated! a e customer service. | will
as R - X T st 4 5k g S B
within the hour. Keap it up! helped me understand how definitely stay open to
this company is willing to a fasp A trying again in the future
; 3 help and work with.. B ' based on this experience...
a S g Jas provided the perfect
as R
HEN 0. 1oty phaRiom, ) ﬂ Jas R Great service! SR .
a Jas R she was very nice and Wery frisndly, quick
as R . !
- helpful response times,
E Jas was amazing! Thank { . F
a Jas R . a Jas R Excelient customer carel! ﬂ Jas B immediatsly refunded as |
| L
i reguested, top tiar
it Jas R Very professional and : B "
as i ro e customer service!ll!
{ = : efficient y by issue was resalved. e
Jas R Great job. ﬂ Jas R
THank wou
) Amazing customer service.
Wery nice of them to check ﬂ Jas R | will recommend your
s
a Jas R cn me after | reached out SETVICE

wiith a problem
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https://www.canva.com/design/DAGvYxs8Nf0/cfyRUM-yhXVdHvbSHEczdw/edit?utm_content=DAGvYxs8Nf0&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.instagram.com/reel/C5IcIJMo5nG/
https://www.instagram.com/reel/C-WHJMFIfMw/
https://www.instagram.com/p/DQPrDeuDdMN/
https://www.instagram.com/p/DQVW8xbD6uD/
https://www.instagram.com/reel/DJbz8JtvRXN/
https://www.instagram.com/reel/DIlsCGHq2Kj/
https://www.instagram.com/p/DJrUXo_Kw6b/?img_index=1
https://www.instagram.com/p/DIiJYadKtAP/?img_index=1
https://www.instagram.com/p/DGTE1snMqY7/?img_index=1
https://www.instagram.com/p/DPxrOinCK0e/?img_index=1
https://www.instagram.com/p/DPIOD0ACMaL/?img_index=1

Digital Marketing

ReatyF b

+639216671607
[f}] Jas Rebutar

jasrebutar@gmail.com
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	Hi, I’m Jas! Your virtual partner in customer success, marketing, and operations.
	A few things about me..
	✔️ I cook to unwind, travel when I can, and swim to reset. ✔️ I watch shows and listen to podcasts on 2x speed—efficiency is my thing. ✔️ I turn chaos into clean, working systems. ✔️ Bottlenecks? I love finding and fixing them.
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	About Me
	With 11 years of experience in Business Operations, Customer Success, Account Management, and Strategy, I’ve helped businesses run smoothly and keep customers happy across various industries.
	I’m skilled in CRM systems, SaaS tools, problem-solving, and creative engagement strategies. I excel at leading teams, improving processes, and driving customer satisfaction and retention.
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	Marketing
	Marketing VA - Real Estate Photography
	Social Media Manager VA | Jan 2026 - Present
	Created, scheduled, and posted content for two real estate businesses.
	Edited and optimized photography posts and short videos for engagement.
	Supported social media operations and basic admin tasks.

	Foundation Partner – Travel & Wellness
	Operations & Marketing Strategist | Aug - Nov 2025
	Built brand presence and growth strategies for a travel startup.
	Ran blog posts, email campaigns, and social media to drive engagement.
	Designed visuals, marketing assets, and lead magnets to generate revenue.
	Created and optimized sales funnels for conversions and retention.
	Managed website content for seamless UX and consistent branding.
	Oversaw daily operations, aligning marketing, design, and outreach.

	Social Media Manager - Real Estate
	Media Support | Nov 2024 - July 2025
	Managed content creation and scheduling across YouTube, Facebook, Instagram, TikTok, LinkedIn, and Twitter.
	Podcast Management: Oversaw podcast operations, ensuring timely uploads, strategic scheduling, and promotional activities across relevant platforms.
	Developed strategies to enhance audience engagement and build brand visibility on multiple platforms.

	Email Marketing Manager - Real Estate
	Marketing Lead VA | Sep 2024 - July 2025
	Created landing pages and workflows to drive registrations and streamline attendee management.
	Designed email campaigns and lead generation strategies to maximize event attendance.
	Produced visuals, templates, and content to ensure consistent branding and messaging.

	Events & Email Marketing  - Consulting Services Real Estate
	Marketing VA | Sep 2024 - July 2025
	Coordinated live online events and masterclasses, handling setup, promotion, and post-event follow-up.
	Implemented lead generation strategies and email workflows to attract and register attendees.
	Designed landing pages and marketing assets for campaigns.
	Ensured smooth event execution and audience engagement.

	Events Marketing Strategist - Real Estate
	Email Marketing & Events | Jan 2025
	Managed online masterclasses and live events from pre-event to post-event.
	Created lead generation funnels, landing pages, and workflows for attendee management.
	Developed email campaigns, visuals, and content for consistent brand messaging.
	Optimized attendee experience and campaign performance.

	Business Developer - Publishing & Marketing
	Marketing Strategist | Mar 2024 - Oct 2024
	Managed client relationships, ensuring satisfaction and project delivery.
	Developed marketing strategies and KPI reports to monitor performance.
	Coordinating with internal teams for successful execution of marketing initiatives.
	Digital Marketing
	Customer Success
	More
	About Me


	Customer Success
	Department Lead - AI SaaS
	Customer Success & Ops | July 2023 - Present
	Head of daily operations, improving internal protocols and assisting the CTO with product development.
	Led the Customer Success team in nurturing B2B and B2C relationships, setting KPIs, and reporting on weekly metrics.
	Developed social media content, including videos and graphics, to enhance brand engagement.

	Client Experience | Ed-Tech SaaS
	Social Media Manager | Media Support  Jan - Dec 2025
	Customer Support Specialist: Delivered top-tier support via chat and email, resolving technical issues and guiding users through platform features for a seamless experience.
	Technical Support & Product Collaboration: Partnered with developers to troubleshoot bugs, relay customer feedback, and enhance platform functionality based on user insights.
	Billing & Invoicing: Managed client and school invoicing, ensuring accuracy, timely payments, and seamless resolution of billing inquiries.

	Account Manager - Real Estate SaaS
	Customer Success | Feb - Nov 2023
	Managed over 50 accounts, acting as the primary point of contact for customer issues, change requests, and feature training.
	Implemented customer reconnection strategies to improve customer health and software adoption within Property Management Companies.
	Conducted product training and digital onboarding for clients.

	Head of Customer Success - Fin-Tech SaaS
	After Sales Dept Head, Ops May 2021 - Mar 2023
	Led the Customer Success department, ensuring client satisfaction through effective account management and customer retention strategies.
	Developed new hire orientation processes, created internal and external training materials, and produced end-of-month reporting presentations.
	Resolved customer concerns with timely and efficient communication, focusing on real-time assistance.


	Let’s Connect!
	Ready to work with me?
	+639216671607
	Jas Rebutar
	jasrebutar@gmail.com
	Back to Home


